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PCCA Advertisers  

Appreciation Meeting a  

Huge Success 
by RD Morrison 

 The annual advertisers appreciation meeting was a 

huge success.  Many of our directory advertisers were on 

hand to display their wares and talk to members.  Approxi-

mately 200 folks were on hand and the Smokin’ Pig brisket 

was enjoyed by all.  If you missed this meeting, you missed 

a good one.  PCCA member Mark Gonzalez won the farm 

WELCOME sign raffle. 
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 Back in the early 1990s, headlines generated some 

interest in developing a “green cow.” This green cow was 

supposed to produce (synthesize) its own food, just like 

our green forages. I believe it had something to do with 

photosynthesis, using sunlight as energy. Theoretically, 

that would have significantly contributed to making the 

perfect cow: low input with high output. So, did science 

fail because there is no such thing as a green cow? 

 To the contrary. Science has helped us understand 

how to identify best management practices that allow us 

to produce an efficient, sustainable product. However, 

management is only part of the equation. The animal and 

the environment are the other parts. We can manage only 

as well as the cow and her offspring will allow us to. If we 

can produce a “perfect cow,” then we can more easily 

manage that cow.  So what should the perfect cow look 

like? 

 What a perfect beef cow looks like phenotypically 

depends on the eye of the beholder, but what she is capa-

ble of should result in the same goals. The perfect cow 

can possess all the traits you are looking for through ge-

netic selection, phenotypic evaluation, management and 

production measurements.  Fair enough?  Not only do I 

want the perfect cow to possess certain traits, but I think 

some traits are more important than others. Here is how 

I rank these traits based on importance, as a percentage.

 1) ENVIRONMENT - Fit her environment 

(35%) 

How the cow fits with her environment is the most im-

portant trait for me. This means she will deliver a healthy 
calf every year and maintain her body condition through-

out the year as she accomplishes that. She will be more 

What I Want in the Perfect Beef Cow 

With permission of the Samuel Roberts Noble Foundation 

By Ryon Walker, Ph.D. 
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efficient at forage utilization because she likely has a lower 

intake, can metabolize and prioritize nutrients more effi-

ciently. If a cow cannot maintain a body condition score 

(BCS) 5 throughout the year, this can have negative impacts 

on fertility, milk production and health. 

 2) FERTILITY - Must calve every 365 days, no ex-

ceptions (25%) 

In my mind, fertility is one of the most important traits in a 

female. However, if the cow does not fit her environment, 

she won’t survive. Because of this, I rank it second. From an 

economic standpoint, however, fertility ranks the highest.  

To deliver a healthy calf every year, the cow must calve by 

24 months of age (in non- or low-percentage Brahman 

crosses).  Age and weight at puberty are moderately to 

highly heritable traits. By selecting for these traits in your 
replacement heifers, you increase their chances of reaching 

their target calving dates.  This cow must calve every 365 

days. No exceptions.  The average gestation period for a 

cow is approximately 283 days. Based on what we know, if 

a cow calves in adequate body condition (BCS 5-6), she 

needs 60 to 75 days after calving to begin cycling again and 

have an opportunity to become pregnant naturally.  To 

meet that goal, she needs to conceive within the first 30 

days of the breeding season and calve in the first 30 days of 

the calving season. If she calves at a lower body condition, 

her recovery period after calving is longer, reducing the 

likelihood of her conceiving early in the breeding season. 

 3) EFFECIENCY - Be efficient through her pro-

duction cycle (15%) 

This can be defined in many ways: as a single trait 

(reproductive, forage, what she produces, etc.) or she can 

be efficient in every stage of production. I want a cow that 

can be efficient in all of the traits listed above and through-

out her production cycle. I am looking for a cow that can: 

• Wean a calf greater than or equal to my average wean-

ing weight. 

• Be moderately framed and weigh less than or equal to 
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1,300 pounds. 

• Maintain a BCS of a 5 (± 0.5) throughout the year. 

 4) PRODUCTION - Provide nutrient resources 

for her offspring to reach their genetic potential (15%) 

If the cow fits her environment and calves when she needs 

to, that calf is likely your biggest source of income. The 

cow must provide sufficient resources for the calf to reach 

its genetic potential. This not only includes the genetic po-

tential for this calf to grow, but also the mother’s nutrient 

resources available during lactation and the conversion of 

feed and forage resources (other than from its mother) to 

protein prior to weaning. Major factors that can impact 

the genetic potential of a calf are: 

• Length of calving season. 

• Mother’s milk production. 
• Forage resources. 

• Environmental conditions. 

• Health. 

 5) DISPOSITION - Must not be crazy (10%) 

A cow’s disposition is becoming more important as we 

find ourselves not having the time to deal with poorly dis-

positioned cattle. Because the average herd size in the U.S. 

is approximately 40 head, many beef producers have a full-

time job outside of raising cattle. So, my cow must not be 

crazy. Research has shown us that poor disposition in cat-

tle causes stress, resulting in increased risk for reductions 

in fertility and animal performance as well as higher sus-

ceptibility to sickness and disease. So, cull based on dispo-

sition. We do! 

The PCCA supports these fine youth  

organizations: 

4-H, FFA, Clemson Block & Bridle. 
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Heat stroke  

Symptoms:  Confusion, Fainting, 

Seizures, Excessive sweating or red, 

hot, dry skin, Very high body tem-

perature. 

First Aid:  Call 911 - While waiting 

for help to arrive: 

Place worker in a shady, cool area.  

Loosen clothing, remove outer 

clothing.  Fan air on worker, cold 

packs in armpits.  Wet worker with 

cool water, apply ice packs / cool 

compresses.  Provide fluids 

(preferably water).  Stay with worker until help arrives. 

Heat exhaustion 
Symptoms:  Cool moist skin, Heavy sweating, headache, 

Nausea, Dizziness, Light headed, Thirst, Irritability, Fast 

heartbeat. 

First Aid:  Place worker in a shady, cool area.  Give work-

er plenty of water or other cool beverages to drink.  Cool 

worker with cool compresses.  Take to clinic or ER for 

medical evaluation if  signs or symptoms worsen or do not 

improve within 60 minutes. 

Heat Cramps 

Symptoms:  Muscle spasms, Pain, usually in abdomen, 

arms, or legs. 

First Aid:  Place worker in a shady, cool area.  Worker 

should drink water or other cool beverages.  Wait a few 

hours before allowing worker to return to strenuous work.  

Seek medical attention is cramps do not go away. 

Heat Rash 

Symptoms:  Clusters of red bumps on skin.  Often ap-

pears on neck, upper chest, folds of skin 

First Aid:  Try to work in a cooler, less humid environ-

ment when possible.  Keep the affected area dry. 

Heat Related Illnesses and First Aid 
US Dept of Labor 
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 A PCCA  

junior meeting was 

held on Tuesday, 

June 25, at Finley 

Farm.  Finley farm is 

a multispecies farm 

with about 185 

cows and 40 goats.  

PCCA members 

Amy Wilson and 

Hannah Wilson 

talked about their operation and Hannah definitely is the 

goat herder.  Clemson Extension Livestock agent Lindsey 

Craig talked about the benefits and drawbacks to a goat 

herd in with the cattle.  Seventeen juniors and 14 adults 
were on hand.   

 Thanks to all the officers & directors who pre-

pared the meal and helped set up / pack up.  It was a real-

ly interesting program.  Thanks, Amy and Hannah. 

   

 

PCCA Junior Meeting Held at Finley Farm 
By RD Morrison 

Johnnie and Betty Lou Newton have supported the PCCA Juniors , 

FFA and Young Farmers Association for many years. 
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 Twelve members of the PCC&TC FFA chapter ar-

rived at ‘o6 Farm to learn a little non classroom farm in-

formation.  RD Morrison and his granddaughter, Anabel, 

made a short video about the advantages of GPS measure-

ments of a field in order to purchase the correct amount 

of inputs (lime, fertilizer, etc.).  Technology has progressed 

over the years and now we have a weatherman, surveyor, 

and who knows what else on our phone.  The students 

asked a lot of questions as we rode around through the 

pasture looking at the fence project on the farm.  Thanks 

to Victoria Hudson for setting this up.  They will tour 

George Hood’s farm soon. Thanks, PCCA, for helping the 

young folks. 

‘o6 Farm Held Class for FFA 

By RD Morrison 

Above - Arriving at the 

farm. 

Above left - Geomeasure, 

a free APP for measuring 

area and distance. 

Far Left - StormRadar, a 

free weather radar APP. 

Left - FarmLogs, another 

free APP that shows rain-

fall amounts on your dif-

ferent fields. 
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 Roy Copelan, Executive Director of the SC Beef 

Council and SC Cattlemen’s Association, has sent the 

PCCA an e-mail stating that the state-wide beef assess-

ment (50 cent per head) is coming up for renewal.  This 

program was established 4 1/2 years ago and has been very 

beneficial to SC beef producers.  When it was set up, it 

was determined that every 5 years the producers can vote 

to renew it or remove it.  All producers will receive a bal-

lot from the SC Agriculture Commission and a mail vote 

will take place the last 2 weeks of August.  All votes must 

be postmarked on or before August 30 in order to be 

counted. 

 Here is a list of SC Beef Council funded activities 

with State Check off dollars: 

1. Radio Advertising for beef with the Clemson and USC, 
all football games (x12) and Coastal Carolina home 

football games (x7). 

2. Eight billboards placed around SC on the major inter-

states advertising beef. 

3. Beef signs placed at the 3 major airports in SC 

(Columbia, Charleston, Greenville-Spartanburg). 

4. Two on-going beef research projects (genetics and im-

plants). 

5. Sponsored State 4-H Conference, Ag in the Class-

room, FFA Convention and six county beef shows pro-

moting beef to over 1500 youth. 

6. Co-sponsored the SC Nutrition & Dietetics, SC Family 

Physicians Annual Meeting, the SC Public Health Asso-

ciation Conference, and the SC Cattlemen’s Associa-

tion Annual Meeting. 

7. Co-sponsored Junior Beef Round-Up and a “SC Taste”. 

8. Participated in AgriBiz Expo, SC Farm Bureau Annual 

Meeting and two NCBA Conventions promoting beef 

to over 2700 individuals. 

State-wide Beef Assessment  

Coming Up for Renewal 
By RD Morrison 
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9. Funded 81 food retail beef promotions, 15 community 

beef festivals and 8 county/state fairs promoting beef 

to over 31,000 consumers  

10. Printed over 10,000 beef bumper stickers, 3500 beef 

recipe brochures, 6000 beef decals and beef retail/

foodservice meat charts reaching over 12,500 consum-

ers. 

11. Printed and provided 25,000 buyer cards to the 9 live-

stock markets in the state. 

12. Provided over 3800 beef plastic cups and aprons to 

Beef Field Days, various cattlemen’s meetings and all 

Count Cattlemen’s Associations. 

13. Provide funding for Clemson Block & Bridle smoker 

grill and “Margaret”, a calf pulling simulator, puller 

tools. 
14. Financed (with SCCA) “McGill”, the Hereford mount-

ed on a trailer for display at various events. 

 As depicted in the list, a lot of good things is hap-

pening because of this extra 50 cent assessment.  The one 

dollar per head (the regular beef check money) has strings 

tied to it so that money cannot be legally used for certain 

things.  Of that dollar, 50 cents goes to National and 50 

cents stays in the state.  This extra assessment does not 

have all those strings and can be used for things the 

‘normal assessment’ cannot pay for.  Also, if you want 

your 50 cent back, it can be requested, in writing and with 

a copy of the bill of sale, from the SC Beef Council.  This 

request must be made within 30 days of the sale.   

 Cattle producers get a lot of “bang for the buck” 

from this additional assessment or in this case “bang for 

the 50 cents”. 

 If you have questions about extending the addition-

al assessment for another 5 years, you can contact Roy 

Copelan at (803) 917-1119. 

 

NOTE:  PCCA President Eddie Evans and PCCA At-Large 

Director Dr. Harold Hupp serve on the SC Beef Council. 
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 While 

working on a 

fence, ever no-

tice how far 

away the gate is?  

This ladder 

makes it easy to 

get to the other 

side.  Just throw 

it into the back 

of the side x side 

when you go to 

check the fence.  The trick is to place it next to a post so 

that you have something to hang onto while crossing.  No 

torn jeans, no falling down, no walking all the way to the 
gate.  This ladder is well worth the money if you have bad 

knees and a metal hip.  

 

Editors note:  If you have a Handy Farm Invention, take 

some pictures and a little write up / notes and I will share 

it with others.  It won’t take but a minute and it might be 

just the trick that another cattleman needs.  Cattlemen 

are inventive souls - share your ideas! 

Handy Farm Inventions 
By RD Morrison 

 The PCCA has several years worth of 

DVD’s available to members at the Moore 

Balliew Oil Company located on Shady 

Grove Road.  Go check one out to review a 

meeting or catch a meeting you missed.  It is 

$6 to check one out, but you get $5 back when you turn 

it in.  The $1 goes toward blank DVD’s. 
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Thoughts from the President - 

Eddie Evans 

 Hello everyone.   

 The summer is in full force and 

the days are good and long.  Hope eve-

ryone is staying hydrated.  Cattle prices 

Synopsis Treasurer’s Report—5/31/19 
Beginning Balance: $7294.07 

Ending Balance: $5405.41 

Income: 11890.86 

  Ads:   $6445.00 

  Dues:            $3390.00 

  Reimbursed:   $1100.00 

  Tags:                 $75.00 

 

Expense:       $13474.96 

  Donations:     $1212.85 

  Dues:            $2085.00 

  Miscellaneous:  $107.99 

  Office Supplies:    $8.25 

  Postage:           $550.58 

    General:        $253.45 

    Newsletter:     $46.48  

    Postcard:         $90.65 

Printing: 

    Directory:     $2841.12 

    General:           $76.62 

    Newsletter:      $95.50 

  Website:          $700.00 

  Tax:                    $9.31 

  Travel & Entertainment: 

                        $5497.50 

     Meals:          $2295.34 

     Tableware:     $144.10 

     Other    $3058.06 

are a little rocky right now.  Hopefully, that will pick up 

over the summer.  Thanks to everyone for coming to our 

advertisers meeting.   

 Stay safe!  Stay hydrated!  

 Thanks, 

 Eddie 

Don’t forget to call in if you are going to at-

tend a meeting so that the PCCA can get 

the right amount of food for the meal.  The 

Clemson Extension number is 864-878-1394 

x 0.  Thanks for your help in this matter. 
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